
RMT Due Thursday, September 7, 2020 by 5:00 p.m.
Use the textbook, and  Answer all 20 questions.

Name _______________________________________   Score __________________

1) The best inns during the days of Marco Polo were in: 
A) China
B) Italy
C) France
D) Spain

2) Coffee and tea became popular:
A) Before the 17Th century
B) in 18th century
C) in 20th Century
D) with the establishment of Starbucks

3) Hospitality and tourism are interrelated with: 
A) Travel
B) Lodging
C) Dining
D) All the above

4) The hospitality industry is characterized by:
A) Popularity
B) Success
C) Perishability
D) Lack of imagination

5) The Marriott Courtyard has on average 125 room rented out of 200 available room in its local property. A true statement would be: 
A) Marriot is a respectable operation.
B) Marriot Room Rental Factor is 125.
C) Room occupancy capacity is 125.
D) Room occupancy rate is 62.5%

6) Which statement best relates to sparkling wines?
A) Sparkling wine is not wine
B) The wine gets its unique sparkling quality because it contains carbon dioxide (CO2)
C) The wine gets its unique sparkling quality because it contains air bubbles
D) The wine gets its unique sparkling quality because it contains sulfides

7) Which state is the major wine-growing region in the USA?
A) North Carolina
B) New York
C) Florida
D) California
8) A bell person is:
A) In charge of ringing bell to signal lunch is served
B) In charge of escorting guests and transporting luggage to their room 
C) The one who serves meals on demand
D) The employee who doors and attends to needs of patrons

9) BEO and CEO are not the same thing.
A) False
B) True

10) Managed Service operators:
A) Must satisfy the profit needs of the client and their own
B) Must meet the needs of both the guest and the client
C) Do not have to be concerned since they are independent
D) None of the above	

11) A five-star hotel is an:
A) Elite property
B) Superior in some areas
C) Rated by Google customer reviews as 5-Stars
D) Both A and B are correct
	
12) TOTs refers to:
A) Toys for TOTS campaign at Christmas
B) Transient Occupancy Taxes
C) Travel Overload Time
D) Tourist Overhead Transfer

13) French wines are likely to be named after the grape type used in their making. Example, Cabernet Sauvignon.
A) True
B) False

14) B&B commonly refers to:
A) A type of drink
B) Bed and Breakfast
C) Bread and Breakfast
D) Brad and Boyed franchise

15) John Smith owns and operates a McDonald’s restaurant property. John Smith is referred to as: 
A) The Managing director
B) The Franchisee 
C) The Franchisor
D) The Silent partner




16) A hotel has 200 rooms to rent each day of the week. 180 rooms were rented each day Monday through Saturday, and on Sunday the hotel rented only 20 rooms. What is the occupancy percentage for the entire week? 
78.57%


17) What is the REV PAR for a hotel if room sales for the day were $60,000 and the hotel has 500 rooms available? $ 120
 
18) Hotels are insured to ensure the safety of their guests. True / False 

19) The burger at Joe’s Shack sells for $5.99 each and the cost breakdown is as follows: Meat $1.00 – Bun $0.25 – Tomatoes $0.25 – Fries $0.50. What is the Food Cost Percentage for the burger? Round your answer to two decimal points 
33.39%

19) Give four examples of sustainable practices in the lodging industry.


· Embracing recycling
· Save water
· Install energy saving techniques
· Plant a garden

20) Search and answer in your own words:

[bookmark: _Hlk84528444][bookmark: _Hlk84528449]A - In the conversation, we identified four components in Charlotte Country Club hiring process.  Name these four components.

One of the components identified is the hiring need. Without the need to fill a vacated position, Charlotte Country Club would not be conducting a hiring process. Secondly, job description. Charlotte Country Club describes the qualifications, desired characteristics and the requisite of the experience. Third identified component is the advertisement of the position. Charlotte Country Club advertised the vacated position through the social media platforms, Club’s website and other job posting sites. Last component is review of the applications. They eliminated candidates based on their desired characteristics.
[bookmark: _Hlk84529029]B - State why applicants at the Charlotte Country Club are not intimidated by the multiple interviews.  Do not exceed 250 words.

The Charlotte Country Club is readily identifiable and have one of the best designs which contributes to their success. Multiple interviews do not intimidate them but rather increases their popularity and creates opportunities to create more awareness. Multiple interviews also give them the platform to respond to critics which have surfaced and listen to the views of the general population.















